
2010 ADVERTISING RATE CARD

AIA|DC NEWS is published and distributed 10x per year by
the DC Chapter of the AIA. It’s distributed to and widely read
by over 1,800 architects and corporate and professional affili-
ates in the DC Metro Region.

AIA|DC NEWS  features news about AIA|DC members,
member firms and the design and construction industry.

ADVERTISING SPECIFICATIONS
Ad Size Width Height

Trim Size ...............................................8.5”  . . . . . .11”
Page Image Area......................................7”  . . . . . .9”
Full Page...................................................7”  . . . . . . .9”
2/3 Page (vertical) ................................4.5”  . . . . . .9”
2/3 Page (horizontal) ...............................7”  . . . . . .6”
1/2 Page (vertical) ............................3.375”  . . . . . .9”
1/2 Page (horizontal) ...............................7”  . . .4.375”
1/3 Page ..................................................7”  . . . . . .3”
1/4 Page ...........................................3.375”  . . . . .4.5”
1/6 Page ...........................................3.375”  . . . . . .3”

NET COLOR RATES

AD RESERVATION FORM:

AD SIZE 1-5 X 6-10 X 
FULL PAGE $976 $742

2/3 PAGE $700 $530
1/2 PAGE $530 $424
1/3 PAGE $350 $286

1/4 PAGE $265 $212
1/6 PAGE $175 $143

TO RESERVE YOUR SPACE CONTACT:
Jody Cranford, Media Sales Manager
email: jcranford@aiadc.com

800-818-0289  

or fax this completed form:  888-450-2526

We hereby contract for the following advertising in 2010:

ISSUE AD CLOSE ART DUE AD SIZE FREQUENCY UNIT COST

ð FEBRUARY 1/8/2010 1/15/2010

ð MARCH 2/5/2010 2/12/2010

ð APRIL 3/5/2010 3/12/2010

ð MAY 4/9/2010 4/16/2010

ð JUNE 5/7/2010 5/14/2010

ð JULY 6/4/2010 6/11/2010

ð AUGUST 7/9/2010 7/16/2010

ð OCTOBER 9/10/2010 9/17/2010

ð NOVEMBER 10/8/2010 10/15/2010

ð DECEMBER 11/5/2010 11/12/2010

Email artwork to:
jcranford@aiadc.com  
artwork@aiadc.com

Mechanical Specifications:
• Please supply print-ready pdf, or TIFF
• Art files should be 100%, 300 dpi min.
• Embed all fonts, and provide all images.
• Accommodate 1/8” for bleed.

PAYMENT:
Check payable to: 

MEDIA SALES
49 N Donnerville Road
Mountville, PA 17554

Contact:
Jody Cranford:  800-818-0289
jcranford@aiadc.com

COMPANY NAME:__________________________________________________  CONTACT: _________________________________

BILLING ADDRESS: _______________________________________________  CITY/ST/ZIP_________________________________

PHONE: ______________________________ EMAIL: ________________________________________________________________

Payment Options:  ____  Please invoice us at close of each issue, we understand payment is expected upon receipt of invoice.
____  Please charge the following card for each insertion, when issue printing is completed. 

Credit Card #:  __________ / __________ / __________ /___________     EXP Date: ____  / ____    CVV Code:  ___ ___ ___

Name on Card: ______________________________________________________   Billing Zip for Card: __________________

Cardholder Signature: ________________________________________________________________

Advertiser indemnifies Media Sales and The Washington Chapter of the American Institute of Architects against losses or liabilities arising from this advertising. Media Sales assumes
no liability, except to the extent of a one time paid advertisement of the same specification, in the next or similar publication, if any proven or admitted errors or omissions have
occurred. Payment is due upon receipt of the invoice. Interest shall be charged at 2% per month compounded to yield 26.82% per year on overdue accounts. 
A charge of $30.00 will be levied against all returned checks. Revisions to previously submitted ad copy are subject to additional charges. In the event of a contract 
cancellation, the advertiser/or agency agrees to repay Media Sales any discounts granted for multiple insertions less any discount applicable for the number of insertions completed
in the contract. All cancellations must be received in writing prior to the advertising sales deadline. Premium positions are noncancelable. Prices are net of 
agency commission. Ads may also appear in an online version of the publication(s).

Artwork:   New___   Pickup ___ Total Cost for 2010:  $___________


